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#BAF 100+ 2R HE) 12N ~ 2R ~ B4 ER
LI IREE R |

#AF 3G HRIMRERT i FLD » ERKE » BE&H200+R458 -
SR AR E R 5 ~ BBEZFFTET 00+ pop up store ;
BhFT+& > Bl ERm » WRAKMD = » B KFEART
—RKiE—%AERZE... mAITEERE !

With 100+ artists, FASHION ZOO will immerse you in a truly unforgettable
fashion, arts and lifestyle experience!

Over the course of three nights and four days, world-class fashion shows
and 100+ pop-up displays will define the space, alongside 200+ brands
and trendy limited editions, interactive exhibits, engaging lifestyle
seminars and talks by experienced industry icons, centerpiece fashion

shows day and night, A-list celebrities and much more besides... Usher in
=¥ an epic summer with FASHION ZOO!



His A £ TARGET MARKET

80 90 00 =

AERE ~ 2K BRIEHBRENE

Millennials are the main consumers, who keenly
adhere to fashion and art

FE [ VIP#EZY: 10,000 A
10,000 visitors to be invited as VIPs
*BETNE ~ FREM ~ KOL ~ 3£3F ~ %110 ~ BEEES ~ mlst™=F AT EE
Including industry associations, media, KOLs, buyers, designers, online platforms and commercial real estates, etc.
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it =2 VENUE

J:IEE"’-I:FIIEJ\
SHANGHAI EXHIBITION CENTER

B X F\MiLE The Landmark of Jing’an District
SRR ETIHAR World Class Venue

F Ko 8 & MO R
Shanghai-Global Debut Destination

it MAIR : 1075 Expected Visits: 100,000

% 154,49 SUPPORTED BY

LBmrsma
SHANGHAI ADVERTISING ASSOCIATION

g0
SHANGHAI EXHIBITION CENTER

LiamaLRXEelE™ s
SHANGHAI CREATIVE INDUSTRY ASSOCIATION




AM_Y FAN
SEIRL%

BECHAFZR (UCL) Z5FFMm
I » Fairy Group BEEHXLEEA
=] Blta A » ERT$TEE T FAIRY BEE(R
F& BRAIESEZHREERMAEARK
E1F - LIR{ELIRAPPHIZE N » B
BEXER  SHATUNFERS
15> HRIURERCIENEERE -
STFTIER - SZIRRITW IR @52
7 EIREERZ o

Graduated from UCL M.Ec » Amy is the founder
of Fairy Group(Shanghai) Culture
Communication Co., Ltd and new media
platform FAIRY, which has cooperated with
hundreds of brands. Amy used to be the
marketing director of RECACHINA APP,
responsible for integrating resources, creative
planning and cooperating with well-known
enterprises. Amy has a deep understanding of
the new media and pan-entertainment industry
as well as branding.

ZIVAIPATT4E ABOUT US

RENE CELESTIN

EFENEZROBO » £EHOBOHMAHN
PRODJECT A E]IElIa s M EIES KA -
DZRETEMATHNEEEE - tESED
JEEZMNERmEER » HEF8EGUCC,
M.A.C, OFF WHITE, FARFETCH, ELIE

SAAB, ARMANI, BALENCIAGA, RALPH
LAUREN, TOM FORD, GIVENCHY,

CHLOE, BRIONI, CELINE, CERRUTI,Z °

René Célestin is the founding member and managing
partner of OBO PARIS, OBO LONDON and PRODJECT
NEW YORK. René has served as Creative Director of the
renowned Victoria’s Secret Fashion Show for over a
decade now. His international clients include the likes of
GUCCI, M.A.C, OFF WHITE, FARFETCH, ELIE SAAB,
ARMANI, FENTY X PUMA BY RIHANNA, BALENCIAGA,
RALPH LAUREN, TOM FORD, GIVENCHY, CHLOE,
BRIONI, CELINE, CERRUTI, AMI, among many others.

MICHAEL CHENG
ABiB5E

EEFRLETRFLERZAEL » HHE25
FEN S ZARERTIELR; FRAYN
HEARIE(MoMA)EA[E] » HEEAANER
LEXTE  HEFETLBSRKZEHE
(Shanghai New Couture Week)iz & &4
“UIhN-EfREREREES (Act Asia,
Fur Free Foundation)ZInfmi|o) » £ &EERR
NSRRIt RE - HEBELESKREIRE
R - RIEBZAR » B e EN 2 2 ARE
T BRE -

\

Dr. Michael is graduated from Columbia University and
has more than 25 years experience in fashion and art
industry. He was the operation supervisor of New York
Fashion Week when employed in MoMA. Now, He is
the Operation Director of Shanghai New Couture Week,
the supervisor of Act Asia, Fur Free Foundation, the
speaker of Shanghai International Fashion and
Technology Forum, leading lecturer of Shanghai Grand
Theatre and the guest of fashion and art media like
artifeng, BAZAAR, etc.

HUGH SCRIMGEOUR

HughZEHSREMTILsEER (ECO) ME
ERELSH - 2ENENE (BFC) BVFEERED
MONAKBEEREESENS (EMECA) HNEISH -
D EEEETER (Tarsus Group PLC) EIE
FERRES - NEELIERFEXIERITES
KM EBEMRERFOERASIEZESE - Hughin)
THZE L BHHEERFL (SNIEC) & EIE
H > REwMAERSNERFL (£E8) MRitE
WEXR » FRVISEF 0 (SZCEC) HEIHR &
ifa) - AN EREF LRI - AAMNFEFEE
HUCMZNICEC) iz 1T 8mg)

\

Hugh was the Chairman and Managing Director of Earls Court
Olympia Group (ECO), the part time advisor of British Fashion
Council (BFC), and the Vice President of the European Major
Exhibition Centres Association (EMECA) and now, Hugh is the
chairman of Tarsus Group PLC. Hugh led joint venture
negotiations for Shanghai New International Exhibition Centre
(SNIEC). He was appointed as an advisor by municipal
governments in Shanghai, Shenzhen and Zhengzhou, on the
design of National Exhibition and Convention Center (Shanghai),
Shenzhen Convention and Exhibition Centre (SZCEC) and
Zhengzhou New International Convention and Exhibition Centre
(ZNICEC).

TONY CHAN
B 2

EFHEERIRKFEMBA © FT305F
FTW R - ZEERTEBEZH - I
FAART] » HTF1997FHREIEI T IRAR
2{zm W RFET 45 - 2007 FERLINNPPW
AT ET20081LREIESAIMKIBANAL
mLIE - BRRSTERMEER « Lt
T~ HEAPAXIIINEE » EHAT—
“ZmhE R AN B B AERNERRIAT -

Graduated from EMBA of Hong Kong University of
Science and Technology, Tony has more than 30
years experience in the advertising industry. He was
employed in 4A advertising companies like Young &
Rubicam and Lintas. He made a business deal of
200 million in 1997 and worked as the exclusive
agent of gifts for 2008 Beijing Olympic Games. He
served Uniplan, Bizcom and was appointed as the
senior executive in APAX, responsible for planing
and execution of branding events.



TITRRIR A RS © #1512

Reaching roughly half a billion readers

P8 > FitsEgd1020 5 A | | FE ~ Mg - APPEEbanner > Filitig843100 5 A

Outdoor advertisements value 10.2 million people Magazines, websites, APP banners, reaching 31 million people

‘ 50+BAEAM > FitiEs 1126 F HA
50+ celebrities and icons, reaching 160 million people

2000+ EASMEREE TS 200+KOL > Fiit5Eg45100 5 A
_ 200+ KOLs, reaching 51 million people
fitsEed 70005 A

2000+ global press release coverage
Reaching 70 million people

30+ {STIRIE > FitEEsI 1122 T A

30+ broadcast media reaching 120 million people

170+250E4K » FtEg5125 0 A

170+ media reports, reaching 51.25 million people



ZrRig w . #FAngelababy

. SHEFE F1Z3 <IN 5 K—7I FEERS .
e ¢ ibo: 721375 ibo: 718575 ibo: 459075 ibo: 725575 ibo: 149375 ibo: 601075 RO e

red: 22475 welbo: welipo: welpo: welpo: welbpo: welpo: red: 17975

HZ % R o XA HE RARE BHEE
weibo: 4631 5 weibo: 47455 weibo: 3939 5 weibo: 4425 7 weibo: 8454 /5 weibo: 10377 /5 weibo: 6269 5 weibo: 37025

- > 128 SO 2K 2K
1ERF R BRI ZNIFF XI5 ) B8R NN
] ) ) ] ) weibo: 671/ ) weibo: 11115
weibo: 31125 weibo: 4015 weibo: 21195 weibo: 84 /5 weibo: 2406 /5 weibo: 124375
red: 155 red: 1315

TR R B Invitation List: TBC



Franck Paglieri Anne Marie Gaspar Jean Barthélemy Bokassa e HE Hayden Kays

EEMEERE EERIPL T FREIENEAR R sspe e e st HEN SRR

P ok Francoise Lemaitre-leroux Christophe Lemaitre Benoit Dutour T IER

FESRNZAR BEIEERIER Diorsf—{E¥xEixiT )M SEEINZ ALK hEFERSAE
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2N 2 B R Partial artists list



gogoboi Dipsy:#ifg Fil’\H WENJUNLAU +35Jessi = A {EDvWooooo akiJ@bik f%5_BXQ Nikki-Min ZYIfd_Livian

weibo: 94575 weibo: 70875 weibo: 44475 weibo: 807 weibo: 1757 weibo: 9907 weibo: 46375 weibo: 2265 weibo: 29873 weibo: 1817
red: 4.773 red: 3.455 red: 3.85 red: 2.3/3 red: 3.55 Douyin: 19.27 red: 1475 red: 1.275 red: 1373
Douyin: 5.05

@

ZEk Ethan-007 Z{£Yeah S0 FE)L BR=ER_ESS 1EX TEE ERE NREE e
weibo: 16157 weibo: 1557 weibo: 315 weibo: 2145 weibo: 2175 weibo: 475 weibo: 1175 weibo: 3785 weibo: 9245 weibo: 1095
red: 1.975 Douyin: 4.575 ' Douyin: 2.075 Douyin: 169.25 Douyin: 5.07

Douyin: 1.55
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BEEEAvivi tt—k bV pinklufs V&% - 91 V=] Sonya W& IENami BRiE) 1| A
weibo: 1195 weibo: 12213 weibo: 2477 weibo: 124W weibo: 1025 weibo: 10073 weibo: 8013 weibo: 1297 weibo: 10375 weibo: 225
Douyin: 5.05 Douyin: 33.95 red: 2.27 red: 573 red: 735 red: 175

Douyin: 1.05 Douyin: 171.4 7

TR R B Invitation List: TBC



Kakakaoo- fashionbaby gEEELuckycup long-lena LuciaA_Liu
weibo : 9457 weibo : 3605 weibo : 13975 weibo : 1385 weibo : 16475
red : 1175 Douyin : 1.1/ Douyin : 3.8

Douyin : 330.6.5

@G ‘
Ei%TEven {nin-qiuqiu RTK i EE AN R
weibo : 233/ weibo : 5065 weibo : 30257 weibo : 887 weibo : 33/
red : 16 red : 245 red : 255

Douyin : 66.25

Douyin : 6.6 5 Douyin : 207.7/

HEYEAHZE M = EEii -1} BB i - Yufa /) i SFUH{EE
weibo : 3374 weibo : 607 weibo : 4975 weibo : 5475 weibo : 417

red : 9975 red : 115 red : 345 red : 6.1 7
Douyin : 9.1 75

Z=3KMILI
weibo : 117/
red : 2.25

#HiE_Yuki
weibo : 91 /7
red : 2.3/
Douyin : 1.1

i€&KLeila
weibo : 27/

-yuitubaby
weibo : 1024
Douyin : 15

Z={E£IFAustin
weibo : 1634
red : 3865
Douyin : 1849.87

weibo : 46 5
red : 45

Yuna_§tHt
weibo : 112/

Chloett 2%

weibo : 11975
red : 215

Claire/\E
weibo : 2447/
red : 237
Douyin : 12.25

TR R B Invitation List: TBC
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The Travel Channel

&R I 15 SERTHRIE 2 *IiAEN IR BT IHZE]

Partial Media List Interview Studio



R FELH FASHION SHOW

HBeXFE EFronh# B FEmhE B B—“E" 17
Opening Party International Day China Day Flrst Looks

EFFHE RMEAEAS P it i anhi A5+ G e EREE

International designer Local brands Crossover collections
brands

Opening show of
world-renowned brand

RS R IR ISR LIk
FrEEsd A E AT Street fashion and designer New collections
Fashion trends brands

Openi t
pening party P

BAE IR A Sh% New brands

Celebrity-conceived brands

AmKE

A MARRFE SHESIR, BEftigRAmEs
Priorities the time slots with “*’* , other ones are for back-up
shows



AF R ey Ml 725
L%z

Asian Fashion
Trends

i s T AL RN =

Industry Talk

HMamhEEBNZITIIDE

Panelists: Well-known brand-

owners/designers

Rt 49l B T

Sustainable deve

:%:.—*ﬁl

opment of the

fashion industry

P ENRRHEF AR

Development and trend of the i

(53

TR

fashion industry

B mh& i 8hE #

China Power
FEREEMEEEBADPE

Panelists: Chinese local
brand-owners

£ R IE m 2 e R 1T AL AY
AEEE

Development and trend
of Chinese local brands in
the fashion industry

iE“BlJILAAN”

Fashion Insiders

Bt A AL ~ EFH
ST 1E
Panelists: fashion insiders,
buyers, key opinion leaders

HAIER IS ) mhE EE
The importance of social
media for fashion brands




iHERGIPE A& FIRST RELEASE

i fe) B E ZRIP
Karl Lagerfeld

Karl LagerfeldZ#HEE
BN R AT RTENETFAL
505 ARME
Universal symbol of fashion -
Karl Lagerfeld

A special exhibition of Karl's legendary
life and extraordinary legacy

*Officially authorized

ZNEERIP

Da Vinciik-553 55
500 FEg AFiE

i85 ZREFEEES 5T

BAMEA-ZFBI

BEARNX

Celebrating the 500th commemorative
anniversary of Leonardo da Vinci
A perfect combination of fashion and art
Officially authorized by the Leonardo3 Museum

“RELIE"KEZARIP

Amaz
u;ﬁuﬁu

ing Panda

BN ZNBHT

256 MBS AT EARETE N RN

Zi

T2AR&KE

A large-scale art

installation “Created in

China” — AMAZING PANDA
56 international artists will participate with
inspirations from the magnificent Chinese
ethnic culture




30%
BEAUTY MUSEUM
=1BIE

%1% Beauty expert

F| 55 iFiE China face

Fie B BRZE/ AR qmh# Niche brand
@ SCIEE Vitamin lab

=R T H Beauty tool

R HEEFEE E-commerce platform

100+ POP UP
 BEEENIR AVREFERS present the most fashionable festyl trend

50%
FASHION THEATRE
i fel Ell12

E|fRSuh® International brand

A<+ k8 Chinese brand
eI Im A ERSE/ VAR fmk& Fresh chic
iar %51 Gym fashion

HBZEBEFES E-commerce platform

10%
SMART LIVING
AL EESR

HiEES Lifestyle

4%\ E Home tech

B 51 2 B i 1T amhE Home design
ASES Car

10%
FINE DINE & WINE
ibliE B 57

REEZHFENERER
Collection of the finest food
from all over the world




ot S hEFE S BRANDS LINE-UP

Karl Lagerfeld R Z A E R % iJi5 £ F[Ethe balancing  60+Efrshowroom B/JviRB (&) ke
# NN S ATHNHEN S ER Celebrities’ brand 145 200+ E] T 5 PR B4 “BE B B9 FA =R AE 60+ International showroom
# THES SR « ST S OIBREMA o e il ~ 4 and niche brand
The most fashionable buyer shop
Sibcrew the balancing

] N
289.  wovziv  Deeiguale EssenESSE

WE ARE TH@SUBCREW ................................
' . A D U LORDS&IFOOLS
MALLGON. I N | A les copains FTCE SRy
Eereer METRADAMO® e
DAMIR DOMA  collection PRIVEE? J
MANUEL RITZ

LOREAK

MERRILL+FORBES
stefanomortarl

SWISS CHRISS rororior: Fantofoladlre

i Rl SLAT SR YOOX ZIEKINRENHEE Lookfantastic 10+ HMEMTE A EES S pa

Well-known fashion online shop Well-known UK beauty online shop Lifestyle brand from worldwide

20+ %Eéﬁﬁﬂ’q?ﬁ =

# 2R EWNZES /FCZEmEAI0 » BEFRNESDS
1"SMEGE thKFg ~ EEBENIENFIINEINE Mg
BlendtecZE 0 A

3R EIE Wwww.fashionzoo.com » RETE
Please see the website for more updates



http://www.fashionzoo.com
http://www.fashionzoo.com/plus/list.php?tid=70

S1511% PROMOTION TIMELINE

3H -EX L%

# O E IR

SHANGHAI
March - Online ticketing for first TEZ N [T FASHION 27 -
promotion on nine platforms 5 ﬁ ¥J"“‘ B}| -EX —0 ZO 6 ﬁ 30 E
@ # 5[IREIRHS £BJ/L FASHION ZOO is ON!
ol G2 S22 2 smart RASHERESERT RETE > MIEKERERE !
- K LS = N
4= © gEx PAE ~ kol TR LE MBI 27-30 June - FASHION ZOO show launch
L Pt May - Warmup stage: media promotion with multi- Time to usher in an epic summer!
dimensional angles. Invitation to celebrities and KOLs

* 4B - EHER LS
# OES - E/E

April - The launch of WeChat mini-programme
with online reservation system of fashion show

>

. s _ |
o T[] 68 - EARHA MG &E5D
# XNNE
FEEEBIREEEIERE

June - Official press conference & outdoor advertising
Non-stop event promotion and coverage until the kick-

off of FASHION ZOO

HhRFE=

S % R R 3B
IEE"'- :’t\%

Big screen on the

Bund

Road flags on

Middle Yan’an Road

Shanghai

Exhibition Center,

etc




EHE FLOOR PLAN

CATWALK

! FASHION ZOO CAFE
DESIGN TALK
SECRET SALE

FASHION&BEAUTY

FASHION&BEAUTY

i) RECEPTION

BN CATWALK

A

VIPAO
VIP ENTRANCE

o FASHION&BEAUTY

SMART LIVING

FINE DINE & WINE

MEDIA
LELUN

FASHION ZOO CAFE

s @
EXIT
f BN SECRET SALE/ DESIGN TALK

MNERHN
ENTRANCE FROM GF

<

RECEPTION

—EFE —EFE
SECOND FLOOR GROUND FLOOR



JOIN US

FASHION ZOO EEE#IZE 8] Exclusive customized space

OF ASTYLE.IT IS

e GRAMMAR
BEISTHE § TS A REVOLUTIO

CHANEL FRAGRANCES
EePECIALLY. IN TS ABSTRACTION WHICH OF

THE MODERN PERFUMERY. THE MYSTERI
OF ITS FLORAL ACCORDS WITHOUT ANY |
IDENTIFIED FLOWER, M " XES IT AUDACIOUS

\ INDISPUTABLY LINKE =

' .‘ ::s::;'s‘ LHE FIRS 0\?\ E TFOP\/EIREF;
' , ‘/ s ESIGNER, \‘\I

"'4 N—'ﬁ —E- | E
% v L__,.V

— - ==0N
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RENEREHMME R—SASHN (T2 - 5 - BREYE - BHEE)
thE = A RT3 EE0E & 2 HRA 208ETE BT\Hj‘a% 1k 5 R RARERRNBIE
(E%E - HESh ~ B RmEE - PE= AR ZB = FEA 22-3EERRTE—&1815)
[
RiHEE) (E% - 5 BREH - BHE) 100+I|3T9$12|5=1§&?|§?E A B
| 20BEIFE=ARERD 20BEL PE = X RAHRIMZ AL BABE - KOLR# (EEMLAEDRERAETS D) ,,
chypE it 30+EPrEAFEERIRE - MIFEE *BRiFEIEHEE - 4B
- Renowned show director team from Renowned show director team from Chinese primary fashion weeks Exquisite show director team from Paris i
x> Chinese primary fashion weeks 20 professional Chinese/foreign models from primary fashion weeks 20 Chinesef/foreign top models with international catwalk appearance %
‘ 20 professional Ch|nese/fore|gn models 30+ local & international media coverage (including 2-3 international super models) (0‘
from primary fashion weeks 100+ local & international media coverage
Celebrities & KOLs invitations (fees not included)
*Deadline of application: End of April

WRIGFERE + KT World-class stage design, PA & lighting
REE W MITHBA (%*:’E ~ KTHE - tiﬁ:"ﬁ) Professional technicians & on-site staff
IRIEESENGEE) (Cl&ER ~ ZE1XT) Stylists, dressers, back stage helpers
IR 2B (ZieEE ~ IE -~ VIPIEF ~ fLYWARBT) Reception assistance at the front desk
IREBINEBER + B REZEM (F51E%) Raw look shots & pre-edited video footage

p
W

I miEEERIESEHEHE (MmERHIZITHR) Logo wall raw material printout (content provided by clients)




S 1EfNiZ BENEFITS

. Exposure on the event booklet in digital or print

amFMEL AR FRRELAFARAZT form
SESHHEEY - Mg R/INER . Exposure on the event map (onsite and on

WeChat mini-programme)
iy f=a ks
. FASHOIN ZOORI#{S KM 1 551 . Exposure on the WeChat and website of

. ABITE305k FASHION ZOO

. . Entry ticket x 30
=)
. BETE10%kK . VIP ticket x 10

. 200+ (R IB)FE IR YL . Name mentioned in more than 200 press release
. Exposure on the logo backdrop onsite
n ==y —1
HlinE =iRlogoFih . Exposure in the collection of news coverage on

. AERINRIAEFIRIESE different sections

IIZLEDI &1 5- 107 R Ehi% i 9. Advertisement from 5 - 10 seconds on LED
screen onsite

10. MizRplE (AmETE) 10.Opportunity of being interviewed onsite

1. 2Nz eils (mEMmE) (Depends on the brand)

s O 11. Opportunity of attending salons onsite (Depends
12 HESWIIFAIRY ISR XS o the brand)

(R T30 Rk A L EFRAYS L) 12.0pportunity of a promotional post on the
WeChat of FAIRY (For raw space: 30 square
meters or more)

1
2
3
4
5
6
7.
8
9.




RS HUE RN POTENTIAL MEDIA

nstyle ||| [ COSMOPOLITAN sine#mimadi BEARE |=|=|E|

DECORATION

%krieclaire LLLEMENZT VISION ?V (=G MERTATLER

s 1]

te >

NW.HAIB

}%'I‘I{ENI)S IDEAT \\Loi BN FASIZHON perspecfléegz

UXE.

B R Media list: T

BC



RS HUE RN POTENTIAL MEDIA

SECIMNEE 2 nerease @A TR Eﬂmﬂm BRIWVE 21 R 2R E

vvvvv www-163.com www.huangiu.com '* 3 0 business.sohu.com 215t CENTURY BUSINESS HERALD

[T /RE EE] S83%S

JIEMIAN.COM  oeww® IRXOR TR

Shanghai Daily KA (
%ﬁﬁa?ﬁ - Y?m @Jiﬁlﬁ.lgOM @{:z)ﬁe):) e
H

@ KANKANEWS COM z
Smnzem D G eme RN 50 R B

FENG F,NANCE fmance sina.com.cn WWW.CHINANEWS COM

NBID 4385 o257 ﬁ"flm FT;: (}@m

E}B% fﬁs‘ﬁl@ l'l'lW ) china.com.cn

-

T'llall V
S FEOBER

Pg,[ADY FRI B

H“njm fashion.sohu.com

el

eastday.com

v

*$13 2 B2 Media list: TBC
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RS HUE RN POTENTIAL MEDIA

RN 'EE’]E*Eﬂ_*ﬁ

24HOURS

AEERS

SLFZEBuyerkey

FAKESHION

BEATAE B EBNERERZBERFREANERSRRE!

BHELEER

X B
‘_ O - =
[RRZ T TRE AR R InsDaily B )L
-
= Glyg e
T =50 BEER IR ZRPA TinyMonster B R
11 | R ¢
M@ W
'"7! ;/ . - X
5 E R ZZ /R/)\ViH
@ ®
Voicer @%BU'Z 5V BA y, %2 tL4a32 FAVOTELL

*Hi8 2 B2 Media list: TBC



RS HUE RN POTENTIAL MEDIA

H— 05

I.IVE

| S

ARAAM S TVB kmumg IVzsz

PEAR VIDEO The Travel Channel

C bk ‘ JUHD —-———3—}1 Aﬁf]’ﬂ 0

laopai.com SéHU.com

o 105k .
MIHKS gz #=8% © TR
H B W R
MEETV

FSHATIR

v.QQ.COM

3 Bon o FTHOPE

china.com.cn
china.or g.cn

*i#45 B8 Media list: TBC



RS HUE RN POTENTIAL MEDIA

=m1343 FASHION allure i-D GLAMOUR m E'ERUJ&% ONITOR

Wiighsiisi % Jin i sl MONOCLE gt
NYLON KINFOLK /{30’%4 DRIIT Sty!\g E]EE]

that’s The Washington Post URBANE
wallpaper* WWD VANITYRAR ~ @»c T | OOk

P72 B Media list: TBC



MABA T —E(EEN I fE =
é JOIN US !

EMAIL: business@baobabshanghai.com

TEL: 021-53833277
WEBSITE : www.fashionzoo.com

BZ(ER1¥5 ) IFEREM !






